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Introduction to Metadata

WHAT IS METADATA?

Metadata is the information displayed in search engine results
for each web page. It consists of the meta title and meta
description, which summarise the page's content and help
attract users to click.

WHY METADATA MATTERS FOR SEO AND USER ENGAGEMENT

Metadata plays a crucial role in search engine ranking and
user engagement. Well-crafted metadata can improve
visibility in search engines and increase the click-through rate
(CTR) by clearly conveying the page’s relevance.

This is a Meta Title

Bass Coast Cultural Venues

www.basscoastculturalvenues.com

Bass Coast Cultural Venues | Live Events...

Discover live shows, cinema, art, and cultural experiences across Bass
Coast Cultural Venues. A welcoming hub for creativity... Read More

@ HB Studio
www.hbstudio.com.au

Surfers Paradise Mat Pilates & Reformer...

Welcome to HB Studio Pilates — a refined boutique mat and
reformer Pilates studio in Surfers Paradise... Read More

This is a Meta Description


https://www.basscoastculturalvenues.com/
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How to Create L onspecific
: : evWor Brand Name
Effective Meta Titles \K/y i )

STRUCTURING YOUR META TITLES Balmain Physiotherapy by Sydney Allied Health Group

e Primary Keyword: Start with a relevant keyword for the
page to improve SEO.

e Location-Specific Keyword: If targeting a specific areq, : :
include it in the title (e.g. “Sydney” or “Los Angeles”). SerVICe/PrOdUCt PRIy Keyword

e Service/Product Description: Clearly describe what the Description
page offers.

e Brand Name (optional): Include the brand name,
especially on high-priority pages.



https://www.sydneyalliedhealth.com.au/
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WHEN TO INCLUDE LOCATION AND BRAND NAME

e Location: Include for local service pages or location-
specific landing pages.

e Brand Name: Add for the homepage and main service
pages to reinforce branding.

CHARACTER LIMIT BEST PRACTICES Balmain Physiotherapy by Sydney Allied Health Group

e Meta Titles: Aim for 50-60 characters to avoid
truncation in search results.

META TITLE EXAMPLES 510=0610
e Local Service: “Reliable Roofing Services in Dallas - Characters
[Your Brand]”

e E-commerce: “Eco-Friendly Reusable Water Bottles -
Sustainable Options”



https://www.sydneyalliedhealth.com.au/
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Writing Compelling
Meta Descriptions

STRUCTURING YOUR META DESCRIPTIONS

e Brief Summary: Describe what the page offers in 1-2
sentences.

e Secondary Keywords: Use related keywords naturally to
capture related searches.

e Unique Selling Points (USPs): Highlight special features
(e.g. “25+ years of experience”).

e Encouraging Language: Use action-oriented language to
engage users.

Secondary

Action-oriented Keywords
language

Discover live shows, cinema, art, and cultural experiences across Bass Coast
Cultural Venues. A welcoming hub for creativity, connection, & community.

S K.

Brief Unique Selling
Summary Points
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WHEN TO INCLUDE LOCATION AND BRAND NAME

e Location: Include for pages targeting a specific
geographic area.
e Brand Name: Useful for brand recognition on major Bass Coast Cultural Venues

www.basscoastculturalvenues.com
landing pages. ,
Bass Coast Cultural Venues | Live Events, Arts...

CHARACTER LIMIT BEST PRAC'”CES Discover live shows, cinema, art, and cultural experiences across Bass Coast

Cultural Venues. A welcoming hub for creativity, connection, & community.

e Meta Descriptions: Keep descriptions around 150-160

characters to ensure full display. x

META TITLE EXAMPLES 150-160

e Local Service: “Serving Seattle with quality plumbing characters
solutions. Call us for repairs and installations.”

e E-commerce: “Shop eco-friendly water bottles. Durable,
BPA-free, and available in various colors!”
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Metadata Best Practices

WHEN TO USE LOCATION AND BRAND NAME

e Use location for local SEO and targeting specific areas.
e Include brand name on main pages or for brand
consistency across search results.

AVOIDING KEYWORD STUFFING

e Use keywords naturally and avoid overloading them to
keep descriptions readable.

CRAFTING UNIQUE METADATA FOR EACH PAGE

Ensure each page has distinct metadata to avoid duplicate
content issues, which can harm SEO.

X

Balmain Physiotherapy | Physiotherapy in Balmain...

Trusted allied health professionals in Balmain at Balmain Physiotherapy
offering Physiotherapy in Balmain, Exercise Physiology in Balmain...

K' Avoiding

Keyword Stuffing

Balmain Physiotherapy by Sydney Allied Health Group

www.sydneyalliedhealth.com.au

Balmain Physiotherapy by Sydney Allied Health Group

Trusted allied health professionals in Balmain offering Physiotherapy, Exercise
Physiology, Podiatry and Optometry and more at Balmain Physiotherapy by...


https://www.sydneyalliedhealth.com.au/
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Putting [t All Together

SAMPLE METADATA BY PAGE TYPE

Service-Based Business:
e Meta Title: “Trusted Plumbers in San Diego — Fast,
Reliable Service | [Brand]”
e Meta Description: “Offering top plumbing services in San
Diego.
e From emergency repairs to installations, trust our local
experts.”

Online Store with Local Delivery:
e Meta Title: “Flower Delivery in Los Angeles — Fresh, Same-
Day Service”

n Generate Landscapes

77T
<

www.generatelandscapes.com.au

Landscaper Designer | Generate Landscapes | Sydney

An Award Winning team providing a complete service from landscape design to
construction, creating high quality bespoke spaces that will fulfil your... Read More
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e Meta Description: “Get fresh flowers delivered
across Los Angeles. Choose same-day delivery for
custom bouquets perfect for any occasion.”

CHECKLIST FOR METADATA OPTIMISATION Motion Maintenance Property Services

=~ www.mm-ps.com.au

e Include primary and secondary keywords.
e Add location if relevant.

.. . . Motion Maintenance Property Services provides professional landscaping,
° Keep character limits in mind. gardening and property maintenance services in Sydney.
e Use engaging language and avoid keyword stuffing.
e Make each title and description unique to the page.

Motion Maintenance Property Services




The SEO Best Practice Guide for Meta Titles & Descriptions | Your Brand

www.mm-ps.com.au

Learn the essential formulas and best practices for crafting effective SEO meta titles and descriptions. Master
character limits, keywords and call-to-actions to boost click-through-rates. Discover your guide now.

META TITLE META DESCRIPTION

FORMULA FORMULA
[PRIMARY KEYWORD] + [LOCATION/DESCRIPTOR] + [BRAND NAME] [TARGET KEYWORD] + [VALUE PROPOSITION]| + [CALL TO ACTION]
PRIMARY KEYWORD FIRST: Start with the main topic. INCLUDES FOCUS KEYWORD: Helps search engines understand
i) | (Boosts relevance) content. (Improves ranking chances)
INCLUDE LOCATION / DESCRIPTOR: Specify for local or specific intent. SUMMARIZE PAGE CONTENT: Clearly state what users will find. (Set )
(Improves targeting) expectations)
——— ADD BRAND NAME: Enhance credibility and recognition. (Optional but HIGHLIGHT UVP: Showcase unique selling points or offers. (Stand — it
recommended) out from competitors)
CHARACTER LIMIT: Keep it under 60 characters. (Avoid Truncation) USE ACTIONABLE LANGUAGE: Encourage click with verbs like )
‘Discover’, ‘Learn’. (Increase engagement)
CHARACTER LIMIT: Keep it between 150 - 160 characters. (Convey

message clearly without being cut off)

BEST PRACTICES: ENSURE EVERY META TITLE & DESCRIPTION IS UNIQUE, ENGAGING & RELEVANT TO THE SPECIFIC PAGE CONTENT




